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TECHNOLOGY IN OUR LIVES...
By: Platforma EKO
While having a bit of an impatient personality, I appreciate some technologies and innovations as they
help me to travel, find information, and get tasks done faster. But sometimes I like the simple old
fashioned way as well, when preparing pancake batter I love to use a wooden spoon, not a mixer.
We have all experienced the way that some new technologies are incredibly useful especially in areas
like medicine with innovations in robotic surgery, the electric light, or simply the wheel. On the other
hand we know as well that many of them start with great intentions and possibilities, but can end up
causing harm which may or may not be restorable.
In this issue we will make some 'connections' around our everyday life 'tool', the internet. How safe,
ethical and sustainable is this force that we can't physically touch or feel but that impacts every aspect
of our lives? Does it have some dark sides which we will find when it is already too late?
Well we can't answer all those questions, but we prepared some 'food for thought'!

THE INTERNET: A HISTORY
By: Rima P.
Since this issue of TS is mainly focused on the
sustainable internet it seems like a good idea to start
with a brief reminder of what the internet is and
where it came from.
‘Internet - noun, a global computer network
providing a variety of information and
communication facilities, consisting of interconnected
networks using standardized communication
protocols.’
It is that simple, it’s a network of networks. Since
ancient times people have looked for new ways to
communicate. Pigeons, runners and riders, telegraph,
radio, television… and of course the internet. Today it
forms a widespread communication and information
infrastructure, which in the last 20-30 years
revolutionized the way we communicate globally. ►
2

phote by M.Spicke

But how did it all start? The history of the internet started in 1958 at the height of the Cold War.
Eisenhower, then President of the United States founded ARPA (Advanced Research Projects
Agency). One of the agency goals in the 60's was to develop computer telecommunications over
phone lines. Why? It was actually in preparations for a nuclear war. These computer
telecommunications needed be highly advanced and would be used as a way of giving very precise
instructions. This technology would be the advantage over other nations and the USA would be the
leader.
So, ARPANET was created. The first network went active in 1969, transferring data at a speed of
50 kilobits per second between four nodes. These were the Stanford Research institute, and the
universities of Los Angeles, Utah and Santa Barbara. Professor Leonard Kleinrock says "When we
saw that the Internet worked, a revolution began." and it’s definitely a true statement. This
revolution was presented to the public at a computer communications conference in 1972, with a
two node internet connection between ARPANET and MILNET. By 1985, the network had
expanded to include more than 2000 internet nodes.
When did the internet become publicly
accessible? On the 6th of August 1991, Tim
Barners-Lee officially gave ‘birth’ to this new
technology that has since changed the world.
He developed the first web browser
software called WorldWideWeb. In 1991
most people still had no idea what the
internet was and didn’t have computers to
access it if they did, but around this time the
development of both affordable computers
and the internet started to become very fast.
In 1992 the first picture was uploaded, the
Mosaic browser appeared in 1993 which
Microsoft later licensed to create

photo sciencenone.org

Internet Explorer. From simple static documents the internet quickly evolved into increasingly
complex and interactive systems. Already by the end of 1996 Nokia in Finland offered the first
access to the mobile web on their phones. According to statistics in 1998 just 9% of all UK
households had an internet connection while by 2018 it was up to 89%.
But how does the internet work? To make it simple, we can picture the internet as every computer
that is online being connected by wires, millions of wires, from old copper phone lines (DSL) to fiber
optic cables. Of course, it’s more complex, there are satellite and cellular connections, and it is not
possible without phones, network interface cards, routers, switches, wireless adapters and other
technical hardware. But it’s essentially a lot of computers wired together.
Now we can hardly imagine our lives without the internet. I am not going to list all of the uses,
benefits and dangers of it here but it affects every part of our lives. ►
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Soon enough, there won't be anyone on this
planet without access to the web, and it really
should be that available, accessible and
affordable for everyone to be able to use. Why?
Because it gives us a chance to be connected
and to have equal access to the same
information around the globe and receive the
benefits of it.
But at the same time it should be a safe and
secure place for people's personal data. It should
be accessible for people with special needs,
difficulties in hearing, seeing, or movement.

The frst picture on the internet

It is still a luxury in many parts of the world so not everyone can afford to have access, or the
devices to connect to it. For example, during Covid-19, homeschooling lessons in Mexico were
broadcast on national TV, because the internet was simply not available to a high percentage of
school kids at home. Issues like cyberbullying, hate speech, cyber attacks come along together with
the benefits like freedom of speech, positive initiatives, the spread of knowledge, and democratised
publishing..
So let’s do our best to make the internet a positive tool as much as possible, and let’s do that as
sustainably as possible.

■

WHY YOU SHOULD READ
POLICIES
By: John P.
This started out as an article about the new
trend of companies publishing environmental,
sustainability, or ethical policies on their websites.
Whether they have them or not and what’s in
them can provide some valuable insights into the
values of an organisation.

We’ll come back to those kinds of policies shortly, but along the way I took a bit of a detour into
another kind of document that no website should be without (including legally in many countries),
the ‘privacy policy’. This is also an ethical policy of sorts and, as dull as it might be, should be
essential reading before entering any kind of personal data on any site.
It might seem unimportant, but your data is valuable, maybe not so much in isolation, but when it
is grouped together with millions of others as a dataset then it can be used in many ways. ►
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On some levels to companies like Google and Facebook you (and the information that you freely
give up) are as much the product as you are the customer.
Normally I try to write with a coherent flow, reaching the important message or conclusion at the
end but this time I’m going to come out with it already and explain the importance afterwards, just
in case you don’t make it to the end.
TLDR; Privacy policies and terms of use are important. Do read them! If you need a justification for
that statement then you don’t have to look any further than the Cambridge Analytica scandal. This
was an extreme case of profiling and targeted political advertising, that was used to influence
important global votes, like the 2016 US Election and the Brexit Referendum, and arguably
subverted democracy.
Every time you go online you are being exposed to this kind of profiling and targeting in a smaller
and usually less sinister way. Data privacy is something that pops into the news every so often and
for a week or month everyone cares about it, but it’s soon forgotten again and that really shouldn’t
be the case. The fact is that your personal data is a commodity, it might seem as if big social media
sites and search engines are offering you a ‘free’ service, but the reality is that you are often paying
them without realising it.
It’s not restricted to your personal information either, if you actually take a look at the privacy policies
and terms of use of some big social networks you might be surprised by who actually retains
ownership and rights over the writing, photos and other content that you produce.

But, back to those environmental policies…
These are also worth reading when you can find them,
and they can cast a lot of light on the real philosophy
and culture of a company. They are a valuable tool in
understanding whether something is actually ‘green’ or
just ‘greenwashed’.
It’s nice to buy something with the word ‘sustainable’
on the label but it’s not just the product or service that
you are being sold that is important, but the supply
chain and manufacturing processes that make it in the
first place. All of that should be detailed, together with
information about the other practices of the company. Sustainability should be built into every
aspect of a modern business, from web hosting to what happens to old documents, and from office
furnishings to energy efficient tech.
Maybe this is not as vital as a privacy policy, but it’s something that can be really enlightening and
play a part in purchasing decisions. When factors like quality and price are equal, who wouldn’t
want to buy the greenest option every time. .►
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Of course not having an environmental policy probably says more than anything you could find in
one. Customers are looking for transparency and accountability when it comes to sustainability, and
the automatic assumption might be that any company that isn’t willing to put that info out there
publicly has something to hide.
If a company isn’t offering up that information then I don’t see a problem with asking about it, and if
they are proud of the answers they have to give then they shouldn’t mind that at all.

■

SHOULD YOU SHOP ONLINE?
By: Rima P.
The internet and it’s tools have had a big impact in our daily choices and activities. We don’t need
to leave the house anymore to buy milk, lunch, a car, or a new jacket. In 2020 our lifestyles were
changed dramatically by COVID-19 and even people who preferred more traditional ways of
buying discovered online shopping. There was a jump in the e-commerce sector around the world.
The world has somewhere between 12-24 million online stores today. A great amount of online
shoppers are buying clothes with around 62% of all online shopping in the fashion sector.
According to Statista, Amazon is far out in the lead in online shopping leaving all other platforms
trailing behind. Almost 80% of people state that they have received advice via social media about
a product or service to purchase, according to information from Status Lab. An Oberlo report says
that because of Covid-19 42% of the US population bought groceries online in March, 2020
compared to 22% in 2018. Of course 2020 is an exceptional year, but still according to every
statistic the volume of online shopping is increasing every year.
Why do we choose online shopping? We can do it without leaving the bed on a phone or
computer. We don’t need to spend time going around the shops looking for items, and we don’t
need to visit many stores to choose the best one that fits our expectations. We can compare prices,
qualities, and functions, and we can read more information online than on the little labels in the
stores. There are no worries about parking, the possibility to read reviews, you can do it anytime of
the day or night, receive big discounts, there are no size limitations, and making returns is easy. ►
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What about the disadvantages of online shopping?
When you buy clothing or shoes online you can’t try things on, feel the comfort or the fabrics. There
is a high possibility of needing to return or exchange items. Shipping costs might be high or things
might take a long time to be delivered, and sometimes there is no immediate assistance. Very often
the item doesn't meet your expectations, they are just not the same as presented in the picture.
When ordering food from restaurants or shops you can’t see if something is ripe or fresh and it’s not
easy to return. Online shopping can be a problem for people who have struggles about managing
their own economy and there are possible privacy and security issues. Some of those millions of
online shops are fake so without care you can easily lose your bank details and personal information.
Is online shopping and e-commerce sustainable and ecologically friendly?
Yes and no. It depends on the choices that both sellers and buyers make. You could be buying shoes
made in China of non-recyclable materials, in a factory that is run on grey energy and staffed by
low paid workers who have no rights, then packed in a couple of plastic bags. They are then
shipped by high CO2 emission plane and driven with a big truck to your house which would not
make it very sustainable. Many factors including energy consumption, CO2 emissions,
manufacturing conditions, packaging, delivery, and website hosting all have an effect on how
sustainable or not an online purchase is. Just like any other kind of shop, some are better and some
are worse.

How to make your online shopping experience greener.
Choose environmentally responsible online stores - hosted
green, selling sustainable products, having less packaging
which is recyclable or biodegradable. Use green carbon
neutral delivery methods or those with the least emissions,
combine and limit your orders, and avoid returns.
Remember that each delivery trip uses energy and
produces CO2. Choosing delivery lockers and walking or
cycling to them to pick things up is a great idea as well.
Only order items you really need and don’t buy useless
junk from around the world because it is cheap, choose
locally made products when you can as they don’t have a
big footprint from shipping.

photo by R.Sneddon

What can e-commerce retailers do to be more
sustainable?
There are many ways they can be sustainable, and I am
just sharing a few simple ideas. A big thing is to reduce
the amount of packaging and choose reusable, recyclable
and biodegradable packaging solutions. Online shops

should be hosted green. Local deliveries should eliminate packaging by delivering door to door using
green powered delivery services. Stock or produce items that are manufactured sustainably. Avoid
greenwash and be transparent about production and advertising. ►
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Don’t offer free returns, so the customers choose more carefully, and don’t discard perfectly good
returned items which sometimes happens because it is cheaper then preparing them for a new
delivery. Be secure and responsible about privacy. Coordinate with customers so that the first
delivery attempt is the only one needed.
These days it is hard to imagine life without online shopping, but sometimes it is nice to walk or
cycle to the shop. A reusable bag at the ready, having real contact with your goods, finding that
perfect ripe avocado and wishing a good day to the shop assistant.
Shopping can bring some social interaction and healthy exercise as well as just the thing you want to
buy.

■

ALTERNATIVE SEARCH
ENGINES
By: John P.
Most people don’t use the terms ‘search’ or ‘search
engine’ anymore, they have been replaced by one word
‘google’. I actually haven’t used Google as my default
search engine for a few years now but I still catch myself
saying it sometimes.
It’s important to remember though, other search engines
are available!
The big question is why would you want to use an
alternative at all when the one that comes as default on
just about every device and browser you might use also
happens to be the world’s biggest information
repository?

I’m not going to demonise Google here as many people like to. On the way to global dominance
the Google search engine changed the way that the world finds information and played a big part
in shaping the way we use the internet today.
But there are plenty of reasons not to love Google, from alleged tax avoidance to questionable
hiring policies. By far the biggest are privacy concerns though, Google gathers huge amounts of
information when you use it’s services and you have very little control over what they do with it.
On the environment they do a bit better, they are actually the biggest corporate purchaser of
renewable power on the planet, and since 2017 they claim to have used 100% renewable power in
their offices and data centres.►
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So, if you put the privacy issues to one side that might not sound bad at all but there are still better,
more sustainable and ethical options out there!
I’ve been using Ecosia, a search engine that plants trees with their ad profits, for quite a while and
it’s good. It’s good on very many levels, but we’ll come back to that in a minute. When I started
using it I wasn’t aware of many other options but now new ethical search engines seem to be
springing up all over the place, some are questionable but some are pretty great.
‘Save the planet’ options
Let’s start with the ‘save the planet’ options.There are a few choices if you want to have a search
that is powered by renewable energy and donates to sustainability causes as well...
Ecosia & Gexsi
These are my two default search engines, and they
have some great traits in common. Both are
German B Corporations, both are great at privacy
and transparent and are publicly accountable. Both
give you great search results, with Ecosia being
powered by Bing & Yahoo! and Gexsi pulling their
results from Bing and Google.
The biggest difference is in where they spend
money. Ecosia spend their profits exclusively on
tree planting projects around the world, while Gexsi
donates to a different cause every two weeks, with
each one contributing towards the UN Sustainable
Development Goals.
Ekoru, Okeano & SearchScene
These all follow a very similar idea to the two
above, there are a few differences in where they
get their search results from and the causes that
they donate money to, but the principle remains the
same. Ekoru promises to give 60% of all revenue to
charities that help save the oceans, so it’s a great
choice if ocean conservation is your big thing, but
their site design and feels a bit clunky to me.

Okeano is even more specific, the information on their site doesn’t give too much away about
where their results come from, etc. but they do claim to use 80% of profits to clean up ocean
plastic. SearchScene claims to donate a massive 95% of revenue to charity, and the nice thing is
that you get to ‘vote’ on which charities (currently form a list of six which are all well worth
supporting) the revenue generated by your searches goes to. ►
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All about the privacy’ options
There are also a whole other group of ethical search engines, the ‘all about the privacy’ variety. I
really haven’t spent much time playing with these because Ecosia and Gexsi more than meet
everything I am looking for privacy wise.
The most well known is DuckDuckGo but they seem to have some questionable ethical practices of
their very own, so I’d suggest giving it a miss. If you are really concerned about privacy then I’d
strongly suggest taking a look at Qwant or Startpage. Finally there is Searx, which is great at
what it does but a far more complex procedure than just opening up a browser and typing a few
words, its not for me (or any average user).
So, there is really no shortage of choices if you are willing to make the scary jump from Google or
Bing to a less known but more ethical option. Your search results are going to be powered by pretty
much the same algorithms anyway but you’ll be helping the world a little while you browse.

■

THE COST OF DATA CENTERS
By: Rima P.
The internet is changing, the amount of users and the websites and apps that keep them happy
and productive are growing on a daily basis. We keep on generating more and more information.
In fact about 90% of all the data ever created was generated in the last three years, and it’s only
speeding up.
Every piece of that data needs to be stored in and everything we access online is served to us
from data centres and the number of these is growing just as rapidly as the information they
contain. In every corner of the globe we are building them at an incredible rate, all the time faster
and bigger than before. An accurate total number of data centres worldwide seems surprisingly
difficult to find, but there are a lot.
The problem with this is that these buildings full of servers and routers consume a lot of power,
estimates vary but it’s probably somewhere around 3% of all electricity used across the world, and
this is set to triple over the next decade. Using all of that power means that the internet has a
bigger carbon footprint than the air travel industry. In addition to munching up power they also
give off a lot of heat which is generally wasted energy. ►
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Continuing to build more and more power hungry, hot data centres to try and keep up with the
world information demand is clearly not a very sustainable long term, or short term, plan, so
something needs to change...
In a very vaguely positive statistic, in 2020 around 8% of all new data centres built globally were
powered by renewable energy. Of course that still means that 92% were not, and that’s without
thinking about however many millions there are already out there running on dirty power, but it’s a
start, a tiny seed.
The reality is that this tiny seed is far from enough, we need to make fundamental changes in the
way that we produce and store data as well as the way that we power data centres. Trying to
convince the world to change the way that we produce and consume information seems like an
impossible task, and as the internet reaches the billions of people on the planet who haven’t had
access to it so far, the rate of data is only going to increase.
Changing the way that we store data is dependent on new technology, ‘traditional’ storage media
are reaching their ultimate capacities and we can’t scale the number of them forever, but there are
some exciting new technologies on the horizon like storing data in platters of silica (basically sheets
of glass).
By far the easiest thing then is to change the way
that our data centres consume power and the
emissions that they give off. In theory this
shouldn’t be hard at all, power will keep on going
in, we just need to change the source of that
power. That’s just the start though we can design
both the buildings and the servers inside them for
efficiency, we can also find creative ways to
harness the heat energy generated.
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This really shouldn’t be overly hard, and made
even easier by the fact that data centres tend to
be built in clusters. The reason is simple, they need
huge bandwidth and access to multiple
connections to the rest of the world. Building one
hundreds of kilometres from a main data
‘highway’ would be super expensive and makes
no sense, so we build them in parks that consume
as much power as cities.

So all we really need to do is to change the way that power is poured into, and heat is taken out of
those clusters, but still there don’t seem to be too many data centre developers and operators
rushing to do it. ►
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It’s not all bleak though, there are some truly amazing data
centre projects around the world which hopefully can pave
the way forward and inspire a whole new approach:
A few weeks ago Microsoft pulled their Project Natick
out of the North Sea after two years sitting beneath
the waves. This underwater data centre was a
technology test bed, drastically reducing the amount of
energy needed for cooling.
The Telia data center in Helsinki, Finland is one of the
most modern and energy efficient in the world, using
the heat it generates to warm local homes and
businesses.
Green mountain data centres in Norway are powered
by renewable hydroelectric power and the same cold
mountain water is used for cooling as well.
Kolos, another project in Norway will build the world’s
largest green data centre in a beautifully designed
sustainable building.

photo from Creative Imagineering

So, in the north of Europe things are looking up, Scandinavia is leading the way just as it does in the
adoption of electric cars.
Germany, the UK and the Netherlands are also turning more and more in the right direction, but the
rest of the world is lagging behind. In the Asia Pacific region especially it’s ridiculously difficult to find
a sustainable data centre and that is something that needs to change very quickly indeed.

■

THE GREEN WEB FOUNDATION
A SUCCESS STORY
By: Rima P.

This time choosing a success story to present was not an
easy task. The first ideas that came to my mind were
Microsoft’s underwater data center, or the one inside a
mountain in Sweden. But at the same time I was
considering if they have an impact on the local ecosystems.
After having a battle in my brain cells I made a decision to
write about The Green Web Foundation.

photo by TGWF

If you read this issue of TS carefully you know that to run the internet massive amounts of power
are needed by the data centers that store all of our information. ►
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There are hundreds of thousands of data centers which have an enormous amount of CO2 output.
So we need to make a big effort to encourage the creation and use of green data centers run by
renewable energy and that are CO2 neutral.
Say hello to The Green Web Foundation. It was born 14 years ago and now in 2020 is a
recognized not for profit organisation in the Netherlands. It is run by a small team of volunteers in
the Netherlands and Germany.
So, what do they do and why they are important? The first and the most important activity is
creating awareness of the importance to make the internet greener and to choose green data centers
and green hosting companies.

You don’t need to have a website or to run
any business to use TGWF tools. Just use the
Green Web Check tool on their website and
in a moment you can check how any
website in the world is hosted. Get a green
smiley face and you know it is hosted green!
You can also install their browser extension which shows you a green or grey smiley in your browser
depending on how each site is hosted and can also show you whether each site in your search results
is hosted green or not. TGWF publishes it’s datasets, supports and partners with different open
source projects to push the sustainable internet forward. They also provide an API so that other
services can use their data to check how a site is hosted.
Maybe the biggest achievement is keeping hosting companies honest about their green credentials.
It’s easy to write that your company is sustainable, but TGWF provides a simple mechanism for
people to check up on those claims, and it seems that plenty do.
To date internet users have performed more than half a billion checks using TGWF’s website or API
and it offers an easy, accessible and clear way to monitor which sites are hosted green and which
are hosted ‘grey’. And here comes the phrase we like - be a conscious user! The Internet is a service
and we users should be carrying the responsibility as well as the providers!

■

THE THREE R'S
SMALL STEPS - BIG CHANGES

By: Egle M.
A simple rule to follow in order to live a more sustainable life: Three R’s - REDUCE, REUSE,
RECYCLE! Using it in your daily life will change your lifestyle to be more sustainable, and will
even save your money as well as the world’s natural resources. ►
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Let’s start with the first R – REDUCE.
Reduce the amount of waste you produce. It’s all about creating less waste with everything we do in
our daily life, and it’s not hard. In order to reduce your waste you should buy only what you need,
choose products that have less packaging in general, and especially plastic, buy in bulk and look for
items that you can re-use, which brings us neatly on to..
The second R – REUSE.
When trying to practice the second R the most important task is to simply reuse items as much as
you can before replacing them. So some simple tips: Refill a water bottle with water from home
instead of buying a new one. It is not so important to buy a new sustainable and eco bottle, but
better to use the one you already have no matter which material it is made from. Don’t take plastic
bags while shopping, bring your own reusable, environment-friendly bags instead. Bring your own
reusable cup when you buy coffee to take away.
The third and final R – RECYCLE
.The last, but definitely not least R is about making sure you separate items that can be recycled and
used for other purposes from your trash. Recycle items wherever it is possible in any way possible.
Materials that can be easily recycled are:
Glass / Cardboard /
Aluminium / Lead batteries /
Soft plastic / Hard plastic

And always remember this other simple truth: We don’t need a
handful of people doing zero waste perfectly. We need millions
of people doing it imperfectly! So just try it in your own way!

■

THE GREEN HOSTING STARTUP
THE INTERVIEW WITH JOHN
This time we are talking with John, who is passionate about green energy and data, you already
read a couple of his articles in TS newsletters. The internet, data centers, security, sustainability
and more...
Could you shortly introduce yourself to TS readers?
My name is John, I’m a co-founder of Platforma EKO and you’ll find some articles written by me in
the last few issues of TS. I also run S4 which is an ethical and sustainable web hosting company. I
have done lots of different things in various parts of the world, but have ended up in Lithuania,
trying in my little way to make the internet a more sustainable place. ►
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So, what makes an ethical and sustainable internet?
The internet has changed the world faster than any
other invention in modern history, or possibly ever,
mostly for the better but it comes with dangers and
downsides too.
The first obvious thing about sustainability is reducing
the carbon footprint of data centres. This has to come
through a combination of designing them for efficiency
and powering them using renewable energy. There are
a lot of ways that data centres can be more efficient, for
example, they produce a huge amount of heat energy
and this can be reused to provide heating for local
homes and businesses.
The ‘ethical internet’ for me is very much about data
privacy and net neutrality. We should all be very
aware of what information we are giving up whenever
we are online, who we are giving it to, and who they
are sharing it with.
Can you give us three benefits and three dangers of the internet to the people who use it?
This is a really big question, because for most people in the ‘developed’ world the internet has
massively changed every aspect of life, even when we aren’t directly online ourselves, almost every
company and service we employ for anything is using online tools.
The benefits are huge… Access to information. Before the internet, if we didn’t know the answer to
something then our options were to find and ask someone who did, or find a relevant book or article
and look it up. Now we have access to all of the information in the world, constantly updated, on
our desks and in our pockets.
Freedom of Speech. The internet has made it much more difficult for governments, companies,
religious organisations, etc. to censor what we can and can’t read or write. Some governments still
manage it, like the Chinese, but it’s much easier to get around without smuggling books into a
country or running underground printing presses.
Social interaction. People who live in remote places, who have some disabilities that prevent them
from going outside much, or who have interests, beliefs or sexualities that are unique or not tolerated
where they live, have historically found themselves very isolated. The internet has helped to change
that. We can connect to family and friends on the other side of the world, or find people who share
the same beliefs with much less fear of stigma or persecution.
But actually each one of those three benefits has a parallel danger.. A lot of the information that
you can find online has not been edited, verified or fact checked. When you ask a doctor a medical
question it’s normally safe to assume they know what they are talking about, ►
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When you search online, depending on the site you read, it’s not clear that the writer actually is an
expert.
Along with freedom of speech comes the danger of giving a voice to extremists and hate groups
and makes radicalisation much easier.
Online social interaction is a poor substitute for actually meeting with and interacting with people,
but as people spend more and more time online with social networking they have less and less real
human interaction.
I’m going to throw in a fourth very big danger as well, which we already touched on, that is data
privacy. Most people either aren’t aware of or are really not concerned enough about what is
tracked and recorded every time they do anything online, and we all should be.
What about problems connected specifically with the internet and environmental sustainability?
As I mentioned before, the biggest problem is simply the amount of energy the internet uses and the
CO2 that is generated providing that energy. We could make it a lot more complicated than that,
but this is the real big thing. The internet has a bigger carbon footprint than the air travel industry,
but less people are screaming about it.
Would you agree that most people believe if they are using the internet they are automatically
being friendly to the environment though?

Yes, this is a pretty common assumption and an easy one to make, but it’s not that simple. That
we are not getting in a car and driving to an office for every piece of life admin, to the bank, or to
shops for every item we want to buy is great, but that carbon footprint of data centres worldwide
is absolutely massive.
You run a hosting company, why did you
come up with this idea?

I created my first website about 20 years
ago, spent periods of time since then
working in web development and design,
and have bounced between a lot of
hosting companies but none of them met
all of the criteria that I believe every
website should be hosted with.
Those are that hosting should be ethical, secure, and sustainable, as well as being fast and
stable. Web hosts should respect their users data privacy, and should be passionate about
making sure every site they host is as secure, fast and sustainable as possible. When you can’t
find something that meets your own needs, then the best option is to create a company that
does. ►
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We aren’t all going to start hosting companies, so what can everyone do to make the internet world
greener?
There are so many changes you can make that you will hardly even notice. As a starting point, you
can use a search engine like Ecosia, which uses advertising revenue to plant trees, instead of Google,
it doesn’t change what you find online but it gives a benefit.
You can go further and actually change the sites and information sources that you use. Look for ones
that are sustainably hosted and that are light, not filling pages with hundreds of adverts and useless
stuff. Maybe also boycott the websites of companies who have questionable environmental and
ethical policies offline.
Save data, and therefore carbon, by not forwarding pointless emails or refreshing pages every few
seconds. It sounds small but every single kilobyte of data that you send or recieve has a cost. If you
are running your own websites or applications choose a sustainable hosting company and make your
pages light, fast and optimised.
There are also physical things, use renewable energy at home and in offices, buy sustainable
devices, and replace and recycle them only when you need to.
We are making choices about sustainability every time we buy or do anything, on or offline, it all
starts with an awareness of that.

■

WE RECOMMEND
___________________________________________________________
questionably obtained from Facebook users to
target political campaigns in pretty unethical
ways and arguably had a large degree of
influence on both the Brexit referendum and the
2016 US election.

This film will clear up any doubt about why you
should be aware of who has access to your
personal data and what they use it for, or why
you should really be reading all of those long dull
terms of service and license agreements. It’s a
well made and interesting piece of filmmaking,
it’s also at best sobering and at worst pretty
terrifying.

The Great Hack (film)
This 2019 documentary about the Facebook &
Cambridge Analytica data scandal is a must see
for anyone who spends a lot of time online,
especially on social media. It’s the story of how
Cambridge Analytica, a UK based data analysis
company, used data that was very

___________________________________________________________
Charity Miles (app) This app encourages you to choose and record a physical
activity or just count your steps. At the same time you both improve your fitness
and make donations to the charity organisation of your choice. Isn’t it great that you
boost your health while supporting the ones in need!
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A little information about the team
behind TOWARDS SUSTAINABILITY
Rima is a co-founder of Platforma EKO. She’s interested in public and
environmental well-being, and believes that a holistic approach in
education and critical thinking are the first steps to awareness and
change. When Rima is not ‘greening’ the planet she loves travelling,
exploring, learning new things and having adventures. If she would be a
fruit she would be a pomegranate.
John is an English man who firmly believes that Brexit is an act of idiocy.
He gets excited about sustainability, recycling, and windmills. He’s also
passionate about data privacy, an accessible internet, open source
software, pickled onions and crisp sandwiches. He is a co-founder of
Platforma EKO and the ethical web hosting company S4.

Egle is currently based in her homeland Lithuania, studying for a masters
in social work. Enthusiastic and always ready to learn new things, she
wants to improve herself and the world we live in. Egle has a strong
interest in environmental problems, social projects, education, personal
development, sustainability, volunteering and other topics which can
change this world in a little bit more of a positive way.
Laura is an HR professional who is passionate about a sustainable, simple,
healthy and happy life. She’s not yet a sustainability guru, but small steps
are what counts on this journey. She spent years in her youth volunteering
at children day care centres, support lines, sports events, etc. Laura also
likes foreign languages and writing, so it’s no surprise she is helping out
with Lithuanian translations for TS. Laura believes that by sharing
information, teaching, learning and good examples we can make a
difference.

WOULD YOU LIKE TO BE A PART OF THE PROJECT?
HOW TO CONTRIBUTE?
We want to grow together with our readers. If you have any suggestions, ideas or maybe have written an
article that you would like to contribute to our sustainability newsletter, then please do get in contact with us!
This is a FREE newsletter and can be read online and downloaded by anyone, as well as shared through
social media. Write to us at hello@platformaeko.com.
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